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Chapter 14
Question One
One of the most effective strategy to market museums is involving staff members in research efforts to determine the needs of visitors. Comments and questions from both donors and the audience can help museums understand the services to provide in order to attract more customers. Moreover, museums can focus their efforts on promoting membership. This can be done by providing special benefits like gift membership for boards and members. Web sites can be used to recruit, maintain and service members. These marketing strategies are effective because they are aimed at attracting repeat customers to the business.
Question Two
Membership programs in museums are structured by placing solicitations on-site with signs at the admission desk and gift shop cash registers. Also, this can be done by offering a premium with on-site membership purchases. Furthermore, this can be done by conducting direct mailings with available in-house lists. Other business-model methods that can be utilized include: conducting regular tours to attract more customers and holding special reception for new exhibits and also use of twitter for marketing. 
Question Three
Theming has become so pervasive for marketing location-based entertainment because by incorporating themes like significant symbols in the business environment, marketers provide a way for visitors to experience the feeling of a faraway place or exotic culture. This is also an important way of attracting repeat visitors. The most effective themes for repeat customers are reliquary themes and also ethnic themes. Ethnic themes are important in attracting customers that embrace ethnicity. By visiting places with such themes, customers feel like they are bonding with their culture thus likely to come back. 
Question Four
It is with no doubt that Casino business is gaining momentum today. Many states across the country have legalized gambling thus many investors are seeking to tap into the now expanding market of gaming.  Many people are gaming for entertainment. As a result of the growth of the Casino industry, marketers need to consider some ethical issues to attract more customers. One of the ethical considerations that promoters need to consider in marketing Casinos is understanding the culture, needs and expectations of customers. Also, it is important to consider the hospitality attributes of staff. This is important in meeting the need of customers. 
Question Five
The marketing measure that can work best for these restaurants is using ethnic themes. Such themes can help attract customers who are keen at embracing culture-based practices. Another measure to use is to ensure employees serving the interests of customers are hospitable. This means that employees must have a personality that can be ready to handle the different culture themes which is important in dealing with diverse customers. Expanding franchise will increase food-based entertainment revenues. This is because more customers are starting to embrace themes reflected in restaurants.
Chapter 15
Question One
One of the marketing strategies to help market a film both at the national and global market is through social media. Today, the era of digital technology provides a better platform for film makers to tap into the now tech-savvy consumers at the global stage. Through social media platforms like Twitter, film makers can trend their films thus reaching a wider audience. Apart from social media, film trailers can also be an effective strategy to market films. Thrilling film trailers captivate the audience making it a subject of discussion among viewers thus leading to consumer growth. Furthermore, influencer marketing can play an important role since influencers with a huge following on social media can promote the film in their own creative ways. 
Question Two
One way marketers are using the internet to market films and television shows is through social media advertising. Social media platforms like Twitter available on the internet provide a better place for marketers to engage with the many consumers available on such platforms. Marketers are also marketing films through generating ads. Ads placement exposes the audience to the film. By clicking on ads, viewers are able to view the films thus attracting a wide customer base. 
Question Three
The target market for the film would be Jazz music lovers attending the New Orleans Jazz and Heritage Festival. The main medium of marketing would be film trailer. Showing a trailer of this movie would make the viewers curious and therefore want to watch the entire film. It will become a subject of discussion among viewers leading to consumer growth. 
Question Four
The products I will consider placing to help finance the film will be mainly non-perishable food products offered by Wal-Mart. Marketers like Wal-Mart would want to work with the film in order to market their food products to many people still indoors as a result of the shock they got from the unprecedented event of the hurricane. The criteria to use would definitely involve checking the quality of products and also their ratings. Quality especially for food products is important in order to guarantee consumers safety. Moreover, this will mean more customers would want to explore the products generating more revenue to benefit the promotion of the film.
Question Five
Movie attendance in the next five years will reduce. But at the same time, television viewership will increase. The reason why movie attendance especially in movie theaters will reduce is that today the rapid expansion of online movie streaming platforms like Netflix and Amazon are changing the way people view films. Most viewers today can easily find their favorite movies to watch online thanks to the internet. Therefore, the next five years wont be the same as the past five years where movie theaters were the only place to watch your favorite movie. Convenience of consuming content means that television consumption in the next five years will increase. More people are subscribing to watch content on portable devices like Smartphones thanks to the internet. Also, content creation has improved over the years and will continue to expand into the future as people get more access to internet. 
Chapter 16
Question One
1f- Low-involvement product needs to be endorsed by objective celebrities like P Diddy.
2 d- Low-involvement products that need information can be sold by celebrities frequently using such products.
3b- Customers of American Express want to get information from a reliable source. Oprah Winfrey's show has been here with us for a long time and has shed light to important issues that happen in society. Therefore, consumers will trust her as a credible source of information.
4g- Anderson Cooper creates familiarity and likeability with the eye-glasses. 
5h- Bill Clinton is an expert in dealing with non-governmental organizations like Red Cross. Therefore, consumers will trust information coming from such an experienced individual. 
6j- Celebrity product fit. 
7a- The actor is familiar with the product and therefore can be trusted.
8e- Howard Stern fits with the product because he is in the entertainment industry. 
9i-Chris Rock can be trusted because he is familiar with the product. 
10 C- Actor Kate Hudson is attractive. Therefore, consumers will believe that using the hair products will make them look attractive like Kate.
Question Two
Celebrity endorsement is an important way of utilizing the internet to brand a star or a celebrity. The internet is an important platform for celebrities to endorse products that consumers need in market. However, brands should consider important principles like the relevance of the celebrity in promoting the product, expertise and also familiarity to consumer segment. Dealing in self promotion can also brand a celebrity. Using social media platforms like Twitter and Snapchat to post important content can grab the attention of consumers.  
Question Three
Film stars are structured through discourse of individualism. On the other hand, sport celebrities are construct celebrity through familiarity. Moreover, film stars play roles while sport celebrities create personality and perform themselves. 
Question Four
Forbes estimates P Diddy's wealth to be $900 million dollars as of 2021. To manage his wealth in the next five years, I will consider extending the brand into new challenges. For P Diddy, he can support philanthropic causes to generate more income. 
 
